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Social Media: Use with Care 
 

 Social media — Facebook Twitter, Linked In, You Tube, and other ways to interact online — 
can be great fun. You can share updates with friends across Wisconsin and around the globe, relax 
with humorous pet videos, and stay abreast of new trends. You can also build your professional 
network, job hunt, and learn new skills. 
 But like many power tools, social media is best approached with care. Consider: 

 Once you post an update, it’s there for the world to see. Do you really want your boss to view 
photos of your last Madison party escapades? Or, are you ready to broadly share your recent 
trip to the emergency room? 

 Discretion is important when it comes to consumer information. If you blog about your plans to 
buy a house or a cabin up north, do not be surprised when you begin to receive promotions 
from realtors. 

 Discretion is especially important in the area of financial or personal data. You wouldn’t post 
your Social Security number on your Linked In profile. Before posting personal data, including 
your exact birth date, cell phone number, or information about your CD collection, you may 
want to think about how people might use the information. 

 Be sure the information you share is accurate and that you’ve gained permission to share 
photos or information from friends. You do not want to open yourself to liability for defamation, 
libel, copyright infringement, or other suits. 

 Consider where the information might go after you post it. Will a friend share your bungee-
jumping video with his friends? Will your photo eventually show up on others’ Facebook pages 
or a community website? Would you want it to? 

 Stop to think about the information you post. Don’t post when you are feeling rushed or 
impatient. Once information has been posted, it can be difficult to remove from all network 
caches — not to mention impossible to remove from other sites once your information has 
been shared. 

Learning more about social media is simple and information is readily available. Many 

Wisconsin school districts and colleges offer social media guidelines on their websites for both staff 
and students. While guidelines geared toward the specific institution, they still provide solid advice for 
people posting either as individuals or on the behalf of an organization. For example, see the 
guidelines published by the University of Wisconsin-Green Bay or the Rosendale Brandon School 
District. A number of Wisconsin organizations also publish guidelines for their paid and volunteer staff. 
These hints often apply to personal sites, as well, for instance, see the guidelines of Fort Health Care, 
Fort Atkinson, or even those of Starbucks. 

As social media have grown in popularity, the amount of advice available for their use has also 
grown. The trick is not in finding these words of wisdom, but in applying them. Remember to take a 
breath, count to 10, and you’ll do just fine. 
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http://www.uwgb.edu/connect/guidelines/
http://www.rbsd.k12.wi.us/index.php/home-mainmenu-138/policy-book-mainmenu-175/502-44312-social-media-guideline-for-students
http://www.rbsd.k12.wi.us/index.php/home-mainmenu-138/policy-book-mainmenu-175/502-44312-social-media-guideline-for-students
http://www.forthealthcare.com/fort.php?fhc=Social-Media-Guidelines
http://globalassets.starbucks.com/assets/f945dbfa51904618982409e9c09c58b6.pdf

