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Mindful Giving: How Generous Will You Be in 2014?  
 
 Did you drop a dollar into a Salvation Army kettle this past holiday season? If you did, you are 
not alone. The holiday season provides charitable organizations an opportunity to raise funds for their 
good causes. Whether spurred by the generosity of the season or the knowledge that their year-end 
donation may be tax deductible, consumers give freely at year-end. 
 Many consumers also make resolutions for the New Year. They set spending amounts for 
rent/mortgage, groceries, and other categories. Yet few consider how much they will give to charitable 
causes. While committing to a regular gift to their church or other organizations, many do not plan for 
all of the charitable gifts they make throughout the year. 
 “Planning ahead can help when the inevitable requests for aid arrive,” according to Community 
Bankers of Wisconsin (CBW) President and CEO Daryll Lund. “2014 will likely bring its share of global 
disasters and there will also be many local efforts to help families struggling in the face of health 
needs, a house fire, or job loss. Consumers who have a plan can give in a way that reflects their 
values while maintaining their budget.” 

 To be more mindful about your giving in 2014, begin by examining the donations you made in 
2013. List the nonprofits in which you purchased memberships and the fund drives you responded to. 
Did you attend school events or local theater performances? Did you buy donated artworks or raffle 
tickets? Review your credit and debit card statements and your check register. Even amounts spent 
on Girl Scout cookies and band candy can add up. 

Then, consider what other organizations are important to you. Did you pass up any important 
giving opportunities when you received their year-end appeals in December? Will you take on a new 
job in 2014 or will your children enter a new school where new giving opportunities are likely to arise? 

Now consider how much you would like to give and what is feasible. Consider, too, whether 
you can support some organizations through non-monetary gifts. Maybe you can aid your local 
theater or library as a volunteer. Maybe you can donate blood when the bloodmobile comes to town. 
Or maybe you can support the food pantry by planting an extra row of veggies and donating the 
produce. 

If you are thinking about helping an organization that is new to you, do your homework. Visit its 
website and read its annual reports. Determine how your gift will be used and ask questions. You can 
check whether Wisconsin-based charities have up-to-date credentials on the Department of Financial 
Institutions website: www.wdfi.org. If what you learn makes you uncomfortable, do not give them 
anything. 

After all, the point of giving is to make a positive difference. It’s also to support your values and 
feel good about the impact you’re making. 
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